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Whole-Area Consumption Strategy Takes Shape, Lining up Tourism and Retail Experiences
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In face of the accelerated deployment of large-scale commercial facilities and international brands in
southern Taiwan, E-DA Development has consolidated the outlet mall, theme park, and hotel resources to
make an interconnected multi-field consumer route based on the core strategy of “Islandwide Whole-Area
Consumer Ecosystem.” By extending the recreational, shopping, and accommodation experiences, E-DA
guides consumers out of the single-area shopping experience and shift ftowards a diversified and composite
tourism-oriented consumption model, further extending their stay and elevating the depth of consumption.
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Consumer Payback for Tomb Sweeping Day Starts; Multi-stage Mechanism Adopted to Stretch
Customers’ Spending
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E-DA Outlet Mall launched member payback
activities during the Tomb Sweeping Day extended
weekend, giving out electronic coupons redeemable
upon specified spending in each single order as
incentives for visiting the Mall. The first stage focused
on dining consumption, followed by lucky draw
upon the same spending threshold thereafter, giving
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out electronic coupons for toys and game products. The holiday perks were extended through the
design of multi-stage additional offers. Parents-kid interaction events were also planned, plus the
specific consumer fraffic flow in the Mall during the Tomb Sweeping Day holiday to target family
customers, attracting them to visit and stay.
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Office Workers’ Demands for Spring and Summer Items Increase; Apparel Sales Campaign Kicks Off
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As the season of wardrobe change approached and demands for office attire increased, E-DA Outlet
rolled out the apparel sales campaign, covering formal dress and daily wear options that office workers
need. It represents the Mall's consistent effort on the commodity strategy surrounding the urban clothing
and living styles. By offering multi-brand discount packages, different customers’ clothing demands for
commuting, work, and daily scenarios are fulfilled, so that customers may find options that fit their lifestyles
at more affordable prices.
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Children’s Day Theme Brings in Family Customers, Creating Shared Happy Moments for
Grandparents, Parents and Kids
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E-DA Theme Park unveiled the “Greek Mythical Creature Village” series of activities during the
Children’s Day, with interactive experiences and performances to enhance family customers’
desire to visit the theme park. “Three Generations at $1 Special Offer” was offered to attract family
customers to the Park, allowing grandparents, parents, and kids to share the joyous interaction
time. Additionally, $500 weekend admission for school children was also offered to lower the family
outing costs. For this event, scene designs, commodities, and restaurants are connected, so that
customers may enjoy more diversified and comprehensive theme park experience.
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Smart City Issues Heating Up, with City Expos Driving Demands for Interdisciplinary Exchange
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Kaohsiung has continued its efforts in promoting the smart city, Al applications, and net-zero
transition, hence giving impetus to increased demands for interdisciplinary integration and
exchange of high-tech, medical care, and green energy industries, etc. The City's role has
gradually extended from a manufacturing base to an industrial exposition and application field.
With increased corporate exchange, exposition events, and business interactions, the resulting
flow and stay of people have created opportunities for surrounding recreational and commercial
areas, while also bringing related customer segments and consumption opportunities to E-DA
World.
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