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夏日義起Chill玩色　親子出遊一站滿足
Summer Chill at E-DA; One-stop Satisfaction for Family Outing

世足熱潮延燒　運動休閒消費升溫
World Cup Craze Continues:Growing Demand for Sports and Athleisure Wear

     2026 FIFA世界盃賽事話題延燒，義大Outlet Mall推出「世足神預測」活動，結合館內運動、戶外與休閒品牌優

惠。會員於活動期間當日單筆消費滿1,000元，即可獲得抽獎序號一組，成功預測冠軍隊伍，有機會抽中3,000元電子

抵用券，延伸球迷觀賽互動與運動休閒消費話題。

     As talks over the 2026 FIFA World Cup buzz continues, E-DA Outlet Mall launched the “World Cup 
Winners Quiz” event, combining special offers from in-mall, outdoor, and athleisure brands. During 
the event, members who spent $1,000 or more in a single transaction received a raffle code for a 
chance to win $3,000 in e-coupons by correctly predicting the champion. The event successfully 
extended fan interaction and sports shopping buzz.

     義大Outlet Mall推出「夏日義起

Chill玩色 Colorful」暑假檔期，鎖定

親子家庭、學生家長與外地旅遊族群

，結合全館品牌優惠、滿額回饋、抽獎

活動、來店禮與親子主題體驗，串聯購

物、餐飲、娛樂與休閒，讓全家來義大

從逛街到玩樂一趟滿足。

     E-DA Outlet Mall presents its summer event, "Summer Chill at E-DA – Colorful," tailored for families, 
s tudents ,  and tour i s ts .  En joy exclus ive brand deals ,  rebate rewards,  lucky draws,  s tore gi f t s ,  
and fami ly - themed D IY  workshops—your  a l l - i n -one des t inat ion  fo r  shopp ing,  d in ing ,  and 
entertainment!
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新櫃登場 NEW OPEN

快閃櫃 POP UP STORE

三商炸雞 33Fried Chicken／C區4F

       義大遊樂世界攜手高雄市中小學校長協會、義守大學推動產學聯

盟，結合遊樂設施科學原理、希臘主題情境、國際文化展演與5G、AI
智慧科技應用，打造校外核心素養沉浸教育基地，讓學生走出教室，在

遊玩體驗中跨域學習。

「義起遊科學」啟動　打造沉浸教育基地
“E-DA Science Fun” Gets Started, Establishing E-DA an Immersive Education Base

      E-DA Theme Park has joined hands with the Kaohsiung 
Secondary and Elementary School Principals Association and 
I-Shou University to form an industry-academia alliance. By 
combining scientific principles of our amusement rides, 
Greek-themed environments, international cultural performances, 
as well as 5G and AI smart technology applications, we are 
building an off-campus immersive education base for core  

competencies—allowing students to step out of the classroom and engage in interdisciplinary learning through 
fun experiences.

    聚焦現點現炸的炸雞與特色炸物，主打招牌炸雞、搖搖翅腿、

台灣刈包豬排等餐點，以脆皮裹法、特色醃料與多款灑粉變化，

呈現酥脆熱食風味，提供逛街、親子用餐與輕食補給更多選擇。

    Focusing on made-to-order fried chicken and signature 
fried specialties, we highlight signature fried chicken, 
shake-shake chicken wings, Taiwanese pork chop gua 
bao (burger), and more. With crispy batter, special mari-
nades, and a variety of flavor seasonings, we deliver 
piping-hot, extra-crispy flavors—offering great dining choices 
for shoppers, families, and quick bites.

雞三和 Torisanwa／C區4F
    來自日本名古屋的雞肉料理品牌，以親子丼與雞肉定

食聞名，餐點運用特製高湯、滑嫩雞蛋與雞肉搭配，呈現

日式雞肉專門店風味，為館內餐飲選擇增添更多層次。

熊一二樂園／A區2F
   主打室內射擊遊戲、懷舊彈珠台、砂畫與動力沙黏土等

親子體驗，現場同步提供天然水果冰棒，讓親子在逛街途

中多一處互動休憩據點。

學生週刊／C區1F
    專注兒童與青少年分齡學習內容，結合紙本刊物、點讀筆

與QR code影音資源，延伸閱讀、語文與知識探索，讓親

子逛街之餘，接觸互動學習體驗。

       A well-known chicken cuisine brand from 
Nagoya, Japan. Torisanwa is famous for its 
oyakodon (chicken and egg rice bowl) and 
chicken set meals. Dishes feature r ich house 
broth paired with si lky eggs and tender chick-
en, delivering the taste of a Japanese chicken 
specialty shop—adding even more variety to 
our mall dining.
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MICE Economy Heating Up; Summer Travel Opportunities Look Promising

會展經濟接力升溫　暑期旅遊商機看旺

Dinos Break into Troy – Summer-Only Water Fight Kicks Off
恐龍穿越特洛伊　暑期限定水戰登場

       E-DA Theme Park’s themed mega-event “Dinos Break into Troy” was officially unveiled on July 15, with 
six interactive experiences planned including the flying theater, dino-trainer rides, dinosaur eating show, 
little archaeologist activity, the dino Ferris wheel, and check-in hotspots with mythical creatures. From 
amusement facilities to performances to the family discovery adventure, creating highlights attractions 
for family visitors to the Park during the summer vacation. The time-limited “Brave the Greek Water Battle” 
event during July and August was based on the story starting with mythical creatures bumping through the 
spatial-temporal gate and dinosaurs breaking into the Kingdom of Greece. Big and small warriors were 
thus called to escort the dinosaurs back to their own world by engaging in a cool water battle, hence 
making the summer Park visit a special experience and a memorable experience. Meanwhile, a number 
of dinosaur-themed scenes were constructed in the Park, such as the 20-meter high giant triceratops 
family, as well as the first debut of volcano water-spouting dinosaur performance in Taiwan. Paired with a 
theme movie in the flying theater, it brings visitors into the mystical Dino Revival Island on the 6-DOF motion 
platform, traveling through the Brachiosaurus, Styracosaurus, and Pachycephalosaurus, and experiencing 
an immersive adventure of the Velociraptor’s attack. The dinosaur theme, cool water fight, and 
parent-child interactive contents all worked towards extending visitors’ stay and bringing more summer 
promotion opportunities and better consumer connection, with the restaurants, kids wear, toys, 
sportswear and athleisure, and summer product brands in the Mall as collaborating partners.

        In July, a series of exhibitions kicks off in Kaohsiung. Events l ike the travel fair, smart home 
appl iances expo, and franchise exhibit ion are dr iv ing demand for tour ism, procurement,  and 
business networking. Coupled with the surge in summer travel traffic, this helps extend visitors' stay 
and spending in the city. By integrating shopping, dining, hotel, and theme park resources, E-DA 
World is well-positioned to meet the demands of family outings and leisure spending, maximizing 
summer business opportunities.

       義大遊樂世界推出「恐龍穿越特洛伊」大型主題活動，從7月15日正式揭開序幕，規劃飛行劇院、馴龍騎乘、

恐龍吃吃秀、小小考古學家、抱龍摩天輪與神獸打卡點等六大互動體驗，從遊樂設施、表演展演到親子探索，打造

暑期家庭客群的遊園亮點。7、8月聚焦期間限定「勇闖希臘水戰」，以神獸撞破時空之門、恐龍闖入希臘王國為

故事起點，號召大小勇士用清涼水戰護送恐龍回到原本世界，提升夏季遊園參與感與話題性。園區同步打造多處恐

龍場景，包含20米巨大三角龍家族、全台首次亮相的火山舞台噴水恐龍；結合飛行影院主題影片，帶領遊客搭乘

六軸動感平台進入神祕恐龍復育島，穿梭腕龍、戟龍與厚頭龍之間，感受迅猛龍突襲的沉浸式冒險。透過恐龍主

題、消暑水戰與親子互動內容串聯，帶動遊客延長停留時間，也為館內餐飲、童裝、玩具、運動休閒與涼夏商品等

品牌，創造更多暑期檔期合作與消費連結。

      7月高雄展覽檔期接續登場，旅展、智慧家電與加盟展等活動帶動觀光、採購與創業交流需求；加上暑期旅遊人

流升溫，有助延伸城市停留與消費。義大世界結合購物、餐飲、飯店與樂園資源，可承接親子出遊與休閒消費需

求，放大暑期商機。


